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Annotation. The motorsports industry in
Azerbaijan is gaining recognition, particularly
with the digital transformation of sports orga-
nizations. This study focuses on the online pre-
sence of motorsports organizations in Azer-
baijan, analyzing how they can leverage digital
platforms to boost recognition and engage a
broader audience. The research identifies key
strategies for integrating motorsports into the
digital realm, enhancing fan engagement, and
aligning with global trends in sports mar-
keting. Through this study, recommendations
for improving the online presence and mana-
gement of motorsports are proposed, laying
the foundation for sustained growth in the in-
dustry.

Keywords: motorsports, Azerbaijan, on-
line presence, digital transformation, fan en-
gagement, sports marketing, digital strategy.

Introduction. Digital Transformation
in Motorsports. The digital transformation
has revolutionized sports globally, and motor-
sports in Azerbaijan are no exception. With the
rise of digital platforms, sports organizations
must adapt to engage fans and grow their pre-
sence online. This section introduces the im-
portance of motorsports in Azerbaijan and how
it aligns with global trends in digital marketing
and fan engagement. A brief overview of the
current challenges and opportunities in the di-
gital landscape for motorsports organizations
is also provided.

Literature Review. This section will re-
view existing literature on digital transforma-
tion in sports, focusing on motorsports. Key
topics may include how digital technologies

enhance fan interaction, how motorsports or-
ganizations manage their online presence, and
global trends in motorsports marketing. You
could explore studies on digital engagement in
other niche sports to draw parallels with mo-
torsports in Azerbaijan, discussing the benefits
and challenges of expanding digital platforms
for sports organizations.

Purpose of the Study. The purpose of
this research is to explore the strategies and
challenges that motorsports organizations in
Azerbaijan face in enhancing their online pre-
sence. By analyzing current practices and glo-
bal trends, the study aims to provide practical
solutions for motorsports management to grow
their online audience, increase brand recogni-
tion, and improve fan interaction.

Methodology. This section will outline
the research approach for your thesis. If you're
conducting interviews with sports organiza-
tions, digital marketing experts, or fans, men-
tion that here. Discuss your qualitative or qu-
antitative approach, explaining how you'll col-
lect and analyze data. You might use case stu-
dies of existing motorsports organizations or
conduct a comparative analysis of motor-
sports’ online presence in Azerbaijan versus
other regions.

Findings and Discussion. In this sec-
tion, you'll present your research findings on
motorsports' online presence in Azerbaijan.
Discuss the current state of digital engage-
ment, areas where improvement is needed, and
any insights gained from interviews or data
analysis. You can also discuss how motor-
sports organizations can use digital tools such
as social media, websites, and video content to
engage fans and attract sponsors.

Challenges and Opportunities. This
section should explore the potential challenges
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motorsports organizations face in the digital
landscape. These could include financial limi-
tations, lack of technical expertise, or resistan-
ce to adopting new technologies. You can also
highlight opportunities for growth, such as ex-
panding social media engagement, improving
digital marketing strategies, and forming part-
nerships with international motorsports brands.

Future Trends and Opportunities. Dis-
cuss the future of motorsports in Azerbaijan in
relation to digital transformation. Focus on how
evolving technologies, such as virtual reality
(VR) or e-sports (sim racing), could play a role
in motorsports' online presence. Consider the
long-term opportunities for motorsports orga-
nizations to engage younger audiences and ex-
pand their reach globally.

Conclusion and Recommendations.
Summarize the key findings from your re-
search and offer recommendations for motor-
sports organizations in Azerbaijan to enhance
their online presence. These recommendations
might include investing in digital marketing
strategies, developing partnerships with tech
companies, or creating more interactive con-
tent for fans. Provide actionable steps that or-
ganizations can take to overcome challenges
and grow in the digital space.
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TANINMAYA DOGRU: AZORBAYCANDA AVTOMOBIL iDMANININ iNKiSAFI VO
IDAROEDILMOSININ CAGIRISLARI VO PERSPEKTIVLORI

H.M. oliyev
Azarbaycan Idman Akademiyasi
huseyn.23032@sport.edu.az, orcid.org/0009-0001-8651-8171

Annotasiya. Bu moqalo Azorbaycanda
avtomobil idmaninin hazirki vaziyyati vo golo-
cok perspektivlorini arasdirir. Avtomobil id-
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ticiin unikal bir niimuns toqdim edir. Aragdir-
mada Olkodo avtomobil idmaninin inkisafina
tasir edon amillor, o ciimlodon dovlet dostayi,
infrastruktur vo yerli vo beynolxalq toskilatla-
rin rolu arasdirilir. Maliyyolosdirma, istedadla-
rin inkisafi vo tonzimloyici ¢argivalors olan eh-
tiyac kimi asas masalolor miizakirs olunur vo
avtomobil idmaninin 6lko iqtisadiyyatina vo
global saviyyodo milli taninmaya tohfo vers
bilocok potensiali vurgulanir. Moagalodo hom-
¢inin avtomobil idmanini tosviq etmokds tex-
nologiyanin, sponsorlugun vo medianin inkisaf
edon rolu, eloco do bu idmanin daha genis qo-
bul olunmasina mane olan madoni vo sosial
baryerlor geyd olunur. Azarbaycandan vo digor

avtomobil idmani 6lkelorindon gotiiriilmiis nii-
munolor osasinda aparilan bu todqiqat, daya-
niqlt avtomobil idmani miihitini inkisaf etdir-
mok {igiin strateji yanagsmalar barodo molumat
verir. Noticolor gostorir ki, movcud cagirislar
olsa da, xiisusilo strateji investisiyalar, dovlot-
0zal torafdasliglar vo effektiv idaroetma tocrii-
balori ilo boylimoak {i¢iin shomiyyatli imkanlar
movcuddur.

Acar sozlar: avtomobil idmani, Azor-
baycan, inkisaf, idaraetmoa, infrastruktur, dOv-
lat dastayi, sponsorlug, global taninma, iqtisa-
di tasir, tonzimlayici car¢ivalor, texnologiya,
madoni baryerlor.

CTPEMJIEHHUE K IPU3HAHHIO: BbI3OBbI U HEPCIIEKTHUBbI PASBUTHA U
YHPABJIEHUSA ABTOCIIOPTOM B ABEPBAUKAHE
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AHHOTanusa. Muaycrpus asBrocrnopra B
AzepOaiijkaHe noxydaeT nIpu3HaHue, 0coOeH-
HO Onaromaps 1udpoBol TpaHchopMaluu
CIOPTHUBHBIX OpraHusanuil. B stom uccieno-
BaHWHM OCHOBHO€ BHHUMaHUE  yJEJSeTCs
IIPUCYTCTBUIO B VHTEpHETE aBTOCIIOPTHBHBIX
opraHuzanuii B AsepOaiipkaHe U aHAIM3U-
pyercs, Kak OHM MOIYT HCIOJIb30BaTh
uuppoBble MIATPOPMBI S MOBBIILIEHUS
y3HaBa€MOCTU M MpHBIICYEHUs OoJiee LIMpO-
Ko ayautopuu. HccnenoBaHue omnpenenser
KJIFOUEBBIE CTPATETUU MHTETPALIMM aBTOCIIOPTa
B 1U(ppoBy0 cdepy, MOBHIIICHUS BOBJIECYEH-

HOCTH  OOJICTBIIIMKOB M COOTBETCTBHS
MHPOBBIM TEHACHIIUSIM CIIOPTUBHOTO MapKe-
TUHTa. B pamMkax 3Toro mccienoBanus npeasa-
raroTcs  pPEeKOMEHJAMH 1O  YIyYIICHHIO
OHJIAWH-TIDUCYTCTBUSL W YIPABICHUS aBTO-
CIIOPTOM, 4YTO 3aKJaJbIBa€T OCHOBY JUIS
YCTOMYHMBOTI'O pOCTa OTPACIIH.

KuroueBble cjao0Ba: aemocnopm,
Aszepbatiodcan, onnann-npucymemaeue, yugppo-
8asi mpauncgopmayus, 6oereueHue 6oaeIbUU-
K08, CHOPMUGHLIL MapKemune, yugposas
cmpamezusi.
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