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IDMAN TERMINOLOGIYASININ BOZi
XUSUSiI ASPEKTLORI

Adigoézalova L.X.

Azorbaycan Dovlot Bodon Torbiyasi vo
Idman Akademiyas1

Dillar programinin direktoru

Bas miiallim

Annotasiya: Azorbaycanda miixtolif idman
novlori iizro niifuzlu beynoslxalq yarislar
kegirilir. Idman terminologiyas1 siiratlo
azorbaycan dilino daxil edilir. Bu morhals o
daracadas siiratls bas verir ki, basqa dillordon
gotirilon terminlar, kiitlovi istifads {igiin hor
zaman pesokar formada toqdim edilmir.
Bununla olagodar, idman terminologiyast
daim doqiq arasdirma, sistemlosdirma vo
tosnifat obyekti olmalidir.

Acar sozlar: alinma sozlor, idman termini,
assimilyasiya, affiksasiya, kalka,
sistemlosdirmo
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Annotasiya: Bu todgigatin moagsadi idman
togkilatlar1 torofindon istifado olunan KSM
lizro togabbiis ndvlorinin milsyyon edilmasi,
onlarin saloflori vo comiyyot vo togkilatlar
liclin naticolorinin  miioyyan edilmasindon
ibaratdir.

Tadqiqgat islori hor bir komandada KSM-don
mosul olan menecerlorin dorinliyi, soxsi
danisiglaridir.  Todqigat molumatlart CSR
todbirlorino dair sonodlori vo ¢ap olunmus
materiallar1 arasdirdi. Molumatlar mozmun
tohlili ilo tohlil edilmisdir.

Aragdirilan hor iki komanda son 5 il arzindo
miixtalif CSR foaliyyatlorini hayata kecirmis,
futbol komandas1 basketbol komandalarindan
daha ¢oxdur. CSR foaliyyasting tosir edon osas
amillor leqlordan tozyiq edir; sponsorlar; yerli
icma vo qlobal togkilatlar; comiyyoto 0z
vozifalorini yerina yetirmok istigamatindo
istigamotlondirma vo CSR strategiyasinin
strategiyasi. KSM-don ohomiyyotli faydalar,
haessas  qruplarn ve  xeyriyyagilorin
reabilitasiyasini vo firma {i¢iin daha yaxs1 bir
inii do daxil edir; fan bazasmin artmasi;
komandanin ictimai profilina goro daha
asanliqla sponsorlar tapmaq. Hor iki komanda
satilan biletlorin arttmin1 miisahido etmasino
baxmayaraq, bu ustiinliikklor he¢ bir gokilda
Olctlmir; veb-sayt trafiki vo KSM-don sonra
televiziya goriintiillomo statistikasi. Nohayat,
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KSM-nin togviqi osason veb-saytlar vasitosilo
hoyata kegirilir; matbuat azadligt; qozet vo s6z-
s6hbatlor.

Bu is yalniz iki halda isi ohato edir vo
mohdudlagsmir. Golocok todqigat niimunoni
genislondira vo  konsepsiyalar1  komiyyat
tisullarla tosdiq eds bilor.

Naticolor gostorir ki, miivaffoqiyystli CSR
todbirlori iiglin komanda rohborliyi miixtolif
qurumlar (ictimaiyyat, sponsorlar, ligalar,
global toskilatlar) tozyiqi ilo effektiv sokildo
mosgul olmalidirlar; KSM-nin  sosial vo
korporativ faydalarii balanslagdirmaq; 6z
strategiyasinda KSM-ni  inteqrasiya edir;
KSM-nin marka boraborliyi kimi osas
gostoricilora tasirlorini 6lgmok; sohrat; istirak

rogamlori; vo sodagoto sadiglik vo KSM
foaliyyotlorino  tosirli bir toqdimat plani
yaratmag.

Acar sozlor: Korporativ sosial mosuliyyat,
idman, futbol, basketbol, voziyyat

1. Korporativ Sosial Masuliyyst (KSM) bir
cox sirkot liclin ochomiyyat kosb edon bir saho
olmusdur vo buna goro do elmi odobiyyatda
ona boyliik diqget yetirilir. Guthey et al. (2006)
iddia edir ki, KSM idaraetms iisulu ola bilar,
baxmayaraq ki, KSM konsepsiyasi is
diinyasinda real noticoloro malikdir, c¢linki
doyori var. KSM siyasotinin artan tosiri (Bowd
va s., 2003) vo miivafiq konsalting sanayesinin
inkisafi (Fernandez Young, Moon & Young,
2003) bu miibahisayo giiclii dostok verir.

KSM-in todqiqati todris odobiyyatlart  vo
togkilati davraniglarda getdikco daha c¢ox
yayilsa da, konsepsiya yalniz yaxin zamanda
idman rohbaorliyina daxil olmusdur (Babil vo
Wolfe 2006, Bradish, 2006; Brietbarth &
Harriss, 2008; Smith & Westerbeek, 2007
Walker, Kent & Rudd, 2007). Digar torafdon,
idman sonayesindo demok olar ki, biitiin
toskilatlar genis monada NBA vo NASCAR
(Wallace, 2004) iiciin Nike vo Reebokdan
KSM programlarin1 qoabul etdilor. Bundan
olavo, professional idman komandalar1 sosial
mosuliyyatli foaliyyotlordo getdikco daha ¢ox
istirak edirlor (Irwin, Lachowetz, Cornwell &
Clark, 2003; Kern, 2000; Robinson, 2005).
Tadgigat baximindan pesokar idman KSM-ni
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Oyronmok ii¢lin zongin bir kontekst kimi
goriiniir, ¢linki sonayenin biitiin toskilatlar1 bu
ciir saylora calb olunur [9].

Lakin uzun illor arzindos tadqiqat maliyys vo
sosial  gostaricilor  arasindaki  olageni
miioyyonlosdirmays yonoalib (Margolis &
Walsh, 2003)., Baxmayaraq ki, bu miisbot
olagoni gostarir, lakin bu menbays dair siibut
doqiq deyil. Margolis vo Walsh (2003),
maliyyo vo sosial gostoricilor arasindaki
olaqays digqqst etmok avazina, tadqiqatgilar 6z
fikirlorini  doyisdirmolidirlor vo KSM-in
torkibinoe, proseslorina vo noticoalorino digqet
yetirmalidirlor. Bir c¢ox yeni todgiqat bu
problemlors toxundu, lakin bu sahado
xiisusilo idman sahosindo holo az aragdirma
aparilir. Bu moqals Margolis & Walsh (2003)
toklifini izloyir vo bu amillordon vo KSM
tocriibosinin -~ idmanla  bagli  tosirlorinin
Oyronilmosini  nozordo tutur. Bu sonad
asagidaki kimi toskil edilmisdir: birincisi,
KSM odobiyyatinin miivafiq aspektlorinin
nozardon kecirilmasi; ikincisi, is dizayni tohlil
edilir; Gglinclisii, naticalor togdim olundu va
dordiincti rohborliyin naticolori vo golocok
todqiqatlar tictlin tokliflor qeyd edildi [22].

2.  9dabiyyat xiilasasi

Korporativ sosial masuliyyat

KSM-in koklori xeyriyyagilikdo, Amerikanin
6zol miiossisolori arasinda on qodim sosial
togobbiisdiir (Godfrey, 2009). Preston vo Post
(1975) sirkati "ictimai masuliyyat prinsipi" ni
formalasdirmisdir ki, bu da sirketin normal
omoliyyatlarindan tasirlonon sosial
mosololorlo mosgul olmalidir. Sethi (1975)
korporativ sosial masuliyyotin {i¢ montiqil
forqli elementlori ehtiva edir: sosial 6hdolik
(qanunlara riayst etmok vozifasi), sosial
mosuliyyat (listiin sosial normalar, dayarlor vo
gbzlontilors riayst) vo sosial reaksiya (inkisaf
siyasat, proqram vo imkanlarin inkisafi) sosial
toloblorin manfi tosirlorini minimuma endirir)
[1]. Nozori olaraq, Carroll (1999) elmi
odobiyyatda KSM-in 25-don ¢ox miixtalif
yollarim1 nozordon kecirmis vo miizakiro
etmisdir.  Umumiyyatlo qgobul  edilmis
akademik consensus onunla tamamlanir ki,
KSM bozi ictimai rifahin oldo olunmasina,
firmanin  maddi  maraqlarindan  konara
¢ixmaga vo qanunla tolob olunmadigina
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(McWilliams vo Siegel, 2000) aid bir sira
horokatlordir. Praktikagilar arasinda,
Umumdiinya Ticarat Suras1 kimi 6z gruplarmi
toklif edonlor(World Business Council, 1999,
s.3) toklif olunan qruplar ilo boliisdiiriliir ki,
bu da "korporativ sosial masuliyyat - isci
qlivvasinin va ailolorinin, eloco do comiyyatin
G comiyyatin hayat keyfiyyatinin
yiiksoldilmasi baximindan biznesin iqtisadi
inkisafa qatqr vermoesi tli¢lin davam edon
ohdolikdir"[2].

Togkilat alimlori ii¢ onillik arzindo KSM-ni
todqiq edir vo arasdirirlar (Carroll, 1979;
Margolis & Walsh, 2003; McWilliams &
Siegel, 2000)., ©dobiyyatda tosvir olundugu
kimi bu hallarin asas komponentlori zamanla
kifayot godor sabit qalmisdir. Ullmann (1985)
KSM-i "bir toskilatin birbasa xarici sirkatlorin
tolabloring,  goézlontilorino  vo  sirkstin
mohsullarma / bazarlarina birbasa bagh
olanlarin tolablorino cavab verdiyi doracods"
tosvir etmisdir (s. 543). Analoji qaydada,
KSM-in digor anlayislar "ictimai
miinasibatlor" (Wood, 1991, s.63) wvo
"comiyyetin togkilatlara verdiyi gozlontilor"s
(Carroll, 1979, s. 500) aiddirlor. Belalikla,
KSM "toskilatlarin xarici qruplara (mesalon,
istehlakeilar, yerli icmalar, Xeyriyyo
toskilatlar) tosiri tizorindo diisiinmoys calisir”
(Sethi & Steidlemeier, 1995, s. 20) [10].
Digorlori KSM-i ganunla tolob olunmayan vo
islorin yaxsilagmasina ) miixtolif
comiyyotloro fayda veron tocriibaloro osason,
sirkatin aydin pul manfostlorine slava olaraq,
miioyyon sosial miiavinatlorin  daha da
artirllmasina yonalmis bir sira todbirlor kimi
tasvir edir. Bu sirkatin qanuni vazifosini yerino
yetirmok ¢or¢ivosindon konara cixir (Vogel,
2005, s.2).

Sonda Carroll KSM-in dord elementdon ibarat
oldugunu iddia etdi: iqtisadi (monfost oldo
etmok Tcilin osas mosuliyyat, vo beloaliklo,
moveud ola biler), gqanuni (qanunlara riayot
etmok vozifosi), etik (sosial moasuliyyot
gozlomolor) vo ixtiyari (ictimai gozlontilorin
konarinda olan faaliyyatlor). [14]

KSM ilo olagedar  qiymotlondirmelori,
Olcmolori  vo hesabatlarin  (mosolon, ISO
14000, AA 1000, GRI) formalasdirilmas1 vo
tonzimlonmasi li¢lin  soyloro baxmayaraq,
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konsepsiya vo totbiqi osason dinamik,
miixtolif vo konteksto uygun olaraq qalir. O,
hoamginin miiasir dévrdo markalanma vasitasi,
korporativ davranigin "yasil dalga", iclas
salonunda miizakirolor vo ictimaiyyatlo
olagolorin ixtirast (Frankental, 2001) kimi
tonqid olunub. Lakin, KSM artiq "siltaq" vo
ya "olavo secim" deyil, ancaq toskilatlara vo
onlarin maraqli toroflorlo olan olagolorindo
daha dorin bir doyisikliklori tosvir edir
(Lewis, 2001). Bununla yanasi, miivafiq
todgiqatlarin oksariyyati strukturun
konstruktiv basa diisiilmasi ilo (Carroll,
1999), bolko do KSM toqaiidiiniin nisbi
yetkinliyi vo middstin imumi qeyri-
miioyyanliyi ilo baglhdir.

KSM-in mansayi

KSM odobiyyat axini, toskilatlarin KSM
tosobbiislorini istifado etmok gorarinda hansi
amilloro tosir gostordiyini miioyyon etmoyo

calisgir.  Pain (2003)  risklorin  idaro
olundugunu; institusional olago; toskilati
foaliyyot; bazarin yerlosdirilmosi vo etik

forziyyslorin sirkotlorin KSM 1idarsetmasine
colb edilmosinin osas sobablori  hesab
olundugunu tosbit etdi. Bir ¢ox moqalo KSM
foaliyyotindo istirak etmok iiglin (masolon,
idaroetmoa vo korporativ) korporasiyalarin
motivlorine hasr olunmusdur (bax: Bucholtz,
Amason, Rutherford, 1999; Fitzpatrick, 2000;
Quazi, 2003; Thomas & Simerly, 1994).
Brown vo digorlori (2006), ingilis futbol
klublarmin comiyyatlorino (etik / ideoloji,
biznes, siyasi / hiiquqi motivlora) qosulmaq
ticlin motivlar siyahisin1 hazirlamigdir [23].

Homginin, digorlor KSM tosobbiislorinin
xarici tozyiqlora strateji cavab kimi qobul
olundugunu aragdirdilar (Hess, Rogovsky &
Dunfee, 2002, Hess & Warren, 2004,
Marquis, Glynn & Davis, 2007). Belliveau,

Cottrill vo O'Neill (1994) institusional
doyisonlor (sonayedo ksm davranisi), iqtisadi
doyisonlor (masalon, konsentrasiyanin

soviyyesi, bazar payi), idaroetmo doyisonlori
(mosalon, yenilik) kimi xarici faktorlara
osaslanan bir togkilatin sosial hossasligini
nozordo tutan bir model toklif etdi. Bundan
olavo, todqiqat miistorilor kimi  xarici
amillorin, aktivist qruplarinin (Den Hond &
De Bakker, 2007), ganunvericiliyin (Dawkins
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& Lewis, 2003) vo yerli icmalarin tlizvlorinin
(Boehm, 2005), toskilatin foaliyyat gostordiyi
KSM faaliyyot novii vo moarkozindo tosirini
Oyronmoyo calismigdir (Lewis, 2003; Vogel,
2005; Yan, 2003) [20]. Cox az todqiqat, bir
taskilatin daxili gaynaqlarmin Vo
solahiyyatlorinin KSM ilo olagodar
foaliyyatloring tosirini aragdirmisdir (Bruch &
Walter, 2005, Porter & Kramer, 2006).
Homg¢inin, Joyner vo Pain (2002) kimi
todgiqatgilar doyorlor vo etika kimi daxili
qiivvoalori ksm-do horokot edon qiivvelor kimi
arasdirdilar  davranisinin - siiriiclisic© kimi
doyorlor vo etika kimi daxili qiivvaleri
aragdirdilar, bu sahalor vo maliyys gostoricilori
arasinda miisbat slagalori vurguladilar.
KSM-nin naticalari
Wood (1991), iki név KSM noticosinda
korporativ  sosial foaliyyot konsepsiyasini
togdim edir: Korporativ sosial maosuliyyot
(sirkat niyyatlori, falsofalor va sosial qarsiligh
ohdaliklor) vo korporativ sosial qaygikeslik
(somimi miihitdo maraql toroflorin
problemlorinin hollinin effektivliyl). Bundan
olavo, KSM iki dofo toskilati vo sosial
faydalar1 niimayis etdirir vo korporasiyalarin
maliyys  goOstoricilorine  (Aguilera, Rupp,
Williams & Ganapathi, 2007; Barnett, 2007;
Waddock & Post, 1995) aiddir. Bir cox
tadgiqatgt KSM-nin bir togkilat {i¢iin maliyya
cohatdon yaxs1 oldugunu dork edarak, daha ¢ox
monfooto vo ya daha ¢ox ictimai dastoya sobab
ola bilacayini gabul edir, bu iso 6z ndvbosindo
monfooti  dostokloyo  bilor  (Bert, 1983;
Margolis vo Walsh, 2001; Pava vo Kraus ,
1996; Roman, Hayibor, & Agle, 1999;
Stanwick & Stanwick, 1998; Ullman, 1985)
[8].

Bundan bagqa, maliyys yardimi ilo yanasi,
niifuz kapitali (Fombrun, Gardberg, & Barnett,
2000; Lewis, 2003) vo isci 6hdoliyi (Turban &
Greening, 1996; Vogel, 2005) kimi geyri-
maddi strateji aktivlor, osas tonzimloyici
qurumlar vo ya qanunvericilik orqanlar
(Campbell, 2007; Jenson, 2002; VVogel, 2005);
firmanin biznes vo institusional miihitlorin
inkisafi (Porter & Kramer, 2002) vo / vo ya
monfi media yoxlamalarmin azaldilmasina
komok edir (Alsop, 2002).

Bundan olavo, KSM todbirlorinin satinalma
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niyyatlorino tosir gostora bilocoyi (maosolon,
Murray & Vogel, 1997; Sen & Bhattachary,
2001) vo  girketin  etik  rekordunun
istehlakgilarin  gozlontilorindon artiq olub-
olmamasi ilo bagh ola bilor (Creyer & Ross,
1997 ). Brown vo Dacin (1997) korporativ
gabiliyyeotloro (CA) vo KSM-o daxil olan
korporativ birliklorin istehlak¢ilarin
mohsullarini Vo imumi korporativ
qiymatlondirmolori tesir etdiyini tosbit etdi.
Klein vo Dawar (2004), CSR dornosklorinin
istehlake¢ilarin  attributivlorino  giiclii = vo
birbasa tosir gostordiyini niimayis etdirdi vo
bu da marka qiymotlondirmolorine vo satin
alma niyyatlorino tosir etdi. Mohr vo Webb
(2005) xeyriyyagilik vo otraf miihit saholori
cor¢ivasindo KSM sirkot qiymatlondirilmasi
vo satin alma niyyotlorino miisbat tosir
gostordiyini iddia etdi. Bundan slava, bir ne¢o
muollif istehlakgilara sosial tosobbiislor vo

istehlakgilara tosirli, idrak vo davranis
reaksiyalari,  maosolon, qobul edilimis
keyfiyyot, qiymot vo sirkot motivlorini

istehlak¢ilara aid edon bir olago gostorkmisdir
(mosolon, Becker-Olsen, Cudmore, & Hill,
2006; Brown & 1997, Ellen, Mohr, & Webb,
2000; Folkes & Kamins, 1999; Murray &
Vogel, 1997) [15].

Idman kontekstind> KSM

Idmanda KSM mosolosi yaxsidir. Idman
diinyanin hor yerindo getdikco daha ¢ox
gorkomli bir iqtisadi vo sosial miiassiso halina
goldikds, idmangilar, mosqcilor, komanda
sahiblori, liganin rosmilori va global idman
togkilatlarinin soxsi heyatlorinin hansi sosial
mosuliyyatlorin olmas1 daim davamli olaraq
sorusulmalidir (Godfrey, 2009). 15 il ovval
KSM idmanda ohomiyyatli rol oynamamis
olsa da (Kott, 2005; Robinson, 2005), pesokar
idman togkilatlar1 indi sado sokildo sosial
mosuliyyatli  togabbiisloro  daxil olurlar.
Miixtolif amillor idman togkilatlar1 {iglin
KSM-in artan ohomiyyatino gotirib c¢ixardi
(Lau, Makhanya, & Trengrouse, 2004).
Birincisi, idmanin hoartorafli olmasi idman
toskilatlarinin diinya ictimaiyyotinin niifuzlu
tizvlori kimi yiliksolmasino gatirib c¢ixard,
xtisusilo do boyiilk miiossisoloro ¢evrildi.
Ikincisi, idman  toskilatlar1 istehlakg1
ictimaiyyatlo {izlosirlor ki, bu da korporativ
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siyasatin sosial aspektlorini daha da yaxs1 bilir.
Naticods idman sonayesi daxilindo foaliyyat
gOstoron  biitiin  togkilatlar, genis sokildo
mioyyan edilmis, KSM proqramlarini qobul
etdilor. Nike vo Reebokdan NBA vo
NASCAR-a gondarilon mesajlar vo qaynaqlari
sosial cohotdon mosuliyyotli tosobbiislorin
hadoflori ola bilmoyon vo diger comiyyatin
digor iizvlorino c¢atdirmaq T{g¢lin hoyata
kegirilon tadbirlar coxdur [6].

KSM-in tadqiqati tadris adobiyyati vo toskilati
davraniglarda getdikco daha g¢ox yayilsa da,
konsepsiya yalniz yaxin zamanda idman
rohbarliyino daxil olmusdur (Babil vo Wolfe
2006, Bradish, 2006; Brietbarth & Harriss,
2008; Smith & Westerbeek, 2007 Walker,
Kent & Rudd, 2007). Todgigat baximindan
pesokar idman KSM-ni dyronmak iiglin zongin
bir kontekstdir, ¢iinki sonayeds olan biitlin
togkilatlar bu ciir soylora colb olunurlar. Bozi
toskilatlar, yaxsi islor etmok lazim olduguna
inanirlar (Mintzberg, 1984) vo bu tosobbiislore
nacib sobablorlo istirak edirlor. Digor torafdon,
bozi toskilatlar yaxst bir yaxst is oldugunu
hesab edirlor (Mintzberg, 1984) vo miisbat bir
tosvirin ~ hazirlanmasi  kimi  pragmatik
masalalorlo baghdirlar; Miixtalif paydaslar
arasinda xo$ niyyot qurmagq; (mosalon, iscilor,
moveud vo potensial miistorilor, yerli icma
(Porter & Kramer, 2002)), media torafindon
manfi nozaroto qars1 miibarizo vo / vo ya dovlot
vergilarindon vergi imtiyazlar1 vo subsidiyalar
almaq [9].

Masoalon, (FIFA) bir KSM vahidi yaratmisdir
vo oyunun asasint dostoklomok iiclin galirinin
40% -don c¢oxunu xorcloyir; inkisaf isi vo
yardim qurumlart ilo torofdagliq "(FIFA, 2004,
s. 66). Adidas Group, is soraiti, otraf miihit,
comiyyot masalalori va ig¢i proqramlarini ohato
edon korporativ masuliyyat barads iki yeni
nosr ¢ixardi (adidas Group, 2008). Nike-nin
Odalatli ©Omok Standartlar1 Akti, diinyada is
tacriibalorinin yayilmasina komok edir. NFL
vo NBA-nin United Way and Achieve To Read
ilo omokdagliglar1 miivafiq olaraq, idman
ligalariin istirak etdiyi bir ¢ox humanitar vo
tohsil togobbiislorindon  yalmiz  iksiidir.[11]
Komissar Devid Stern, "NBA-da yalniz iki
missiya var" dedi. On vacib dorhal
miivoffoqiyyatli bir liga olmaqdir. Amma digor

52

glicimiiz sosial mosuliyyat {igiin istifado
etmokdir "(Genzale, 2006, s. 34). Futbol
sahosindo Deloitte vo Touche konsalting
firmast (Holt, Michie, Oughton, Tacon &
Walters, 2005-do istinad olunmus 2005)
futbol klublart KSM rahbarliyini 6z icmalari
ilo saglam miinasibotlori tomin etmok tigiin
birlosdirmayi tovsiyo etmisdir.

Umumilikds, KSM qrupu foaaliyyatlorini ohato
edir, lakin bunlarla mohdudlagmuir:
idmangcilarin koniilliiliiyti, tohsil tosobbiislori,
xeyriyya / xeyriyyo yardimlari, icmanin
inkisafi, ictimai tosobbiislori, comiyyat
soviyyoesinda tobligat, sohiyyo ilo bagh
togobbiislor vo otraf miihit proqramlari.
Walker & Kent (2009) pesokarliq idman
komandalar1 itigiin KSM faaliyyastlorini dord
kateqoriyaya aid edir: xeyriyyag¢ilik; icmanin
istiraki; gonclorin  tohsil togabbiislori  vo
gonclarin saglamliq togabbiislori.

I[dmanda KSM foaliyyotinin  artmasina
baxmayaraq, pesokar idman toskilatlarinin
sosial masuliyyatli tadbirlordo \6)
noticolorindo istirak etmok {i¢lin motivasiya
edon amillorin dyranilmasine hasr olunmus az
empirik is var idi. Bu moqalo adabiyyatda bu
catismanin aradan qaldirilmasina vo pesokar
idmanda KSM faaliyyotinin sobablori vo
naticalorinin mioyyonlosdirilmasine
yonaldilmisdir [18].

3. Metodologiya

Bu aragdirma tanisliq xarakteri dasiyir.
Yunanistanda bir professional, Premyer liga
futbol klubu vo bir ilk divizion basketbol
klubu vo onlarin KSM tocriibolorini ohato
edon iki otrafli voziyyot arasdirmasi aparilib.
Hor iki komanda Yunanistanda c¢ox sayda
torofdari olan vo UEFA Cempionlar Ligasinda
va Avroligada dafslorls oynanan ¢ox populyar
komandalar oldugundan secildi. Bundan
olavo, onlar tez-tez KSM tosobbiislorini totbiq
edirlor [7]. Bir halda todqiqat anlayisi secildi,
ciinki kontekstdo asili olan amillor KSM
programlarina vo siyasotlorino tosir edir
(Roome, 2005) vo ya Votaw-1n (1972) sozlori
ilo: KSM "bir sey demokdir, lakin homiso hor
kos iciin eyni deyil" (s. 25). Buna goro,
todgiqat tglin  miirokkob bir fenomendir,
¢linki voziyyot arasdirmalart  goriiniislin
miivafiq kontekstindo konsepsiyaya mona
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vermok {i¢lin miivafiq yanasmadir. Bundan
olavo, nlimuno todqiqatlart istifado edorak,
todqgiqatcilarin - sonayedon  '"real voziyyot
aragdirmalarina dair niimuno arasdirmalar”
konkret todqigatlarina g¢agiririg. (Freeman &
McVea, 2001, s. 204) [12].

Bundan basqa, idman sonayesi idmangilarin
"ulduz enerjisi" kimi forqli xiisusiyyatlori ilo
KSM-nin Oyronilmosi iiglin ¢ox maraqlidir;
olagolorin idman qruplart yerli icmalara vo bir
cox istehlak¢1 torofindon gostorilon tosir
soviyyasina (Walker & Kent, 2009) aiddir.
Molumatlarin toplanmasi dorinliyi, KSM-don
mosul olan menecerlorin goxsi danisiglari,
eloco do sonadlorin toplanmasi vo qruplarin
KSM horokatlori ilo olagadar dorc edilmis
materiallarin axtarisidir. Sonadlorin nozordon
kecirilmosi motbuat azadligina daxil edildi;
biilletenlor; veb sohifonin  tosviri; CSR
missiyast / baxig boyanatlari; vo illik
hesabatlar. Sonadlor, malumatlari tomin etmok,
tapintilar1  osaslandirmaq vo gdstormok vo
danisiglardan oldo olunan molumatlari olave
etmok t¢lin istifado edilmisdir. Miisahibolordo
istifado olunan suallar isin mogsadine xidmaot
edir vo asagidakilar1 ohato edir: 1) Son 5 ildo
hans1 KSM foaliyyatlori hoyata kegirirsiniz? 2)
Bu KSM hadisalorinds istirak etmok qgorarina
tosir gostoran hansi amillordir? (daxili - xarici
tozyiqlor), 3) Sizin toskilatimz vo comiyyat
tcin bu KSM faaliyyotinin  faydalar
hansilardir? 4) KSM faaliyyatinin
effektivliyini dl¢iirsiinlizso neco olur? 5) KSM
foaliyyatlorini neco aparirsiniz? [21]

Istifado etdiyimiz suallar Marqolis vo Walsh
(2003) toklifine uygun golmisdir ki, KSM
todgigat giindsliyi KSM vo maliyys naticolori
arasinda ¢ox arasdirilmis olagalorden uzaqlasir
ki, bu da toskilatlarin {izlosdiyi KSM-o daxil
olmaq ii¢lin xarici tozyiqlori hall etsin; (b)
toskilatlarin daxili resurslari KSM
togobbiislorindo neco istifado olunur vo C)
KSM-in alicilara va comiyyata tosirlori necadir
[4].

4. Naticalor

Noticolor gostorir ki, hom futbol, hom do
basketbol komandalar1 son 5 ilds bir cox KSM
tosabbiislarini tohlil ediblar. Futbol komandasi
yoxsullug, siilh va s. kimi global giinlorls bagl
olan ictimai xarakterli horokotloro vo daha ¢ox
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yerli vo ya mixtoalif sobablora goro pul veran
digor foaliyyotlora yonoldilmisdir. Xiisusilo,
asagidaki foaliyyatlor hoyata kegirilmisdir:

- Zidan vo Ronaldo kimi moshur idmangilarin
istiraki ilo yoxsulluga qars1 8-ci Qlobal oyun
(dekabr 2010) kegirildi. Coxlu sayda tamasagi
istirak etdi vo xaricdo boyiik iraliloyislor oldu.
Toplanan pul Pakistandan vo Haiti'den golon
dasqin qurbanlarma vo Piracus "Argo" nun
tomoali iiclin bagislandi. Biitiin media miisbot
sorhlar etmis vo hadiso ugur qgazanmisdi [19].

- Qlobal olillik giiniindo  Paralimpiya
komandasina miikafat verildi (7-11-2008).

- Yashlar giini (1-10-2008) oyuncular
Piracusun qocalar evini ziyarot edorok
hadiyyaler vo paltarlar verdi.

- Qlobal siilh giiniinde (21-9-2008) arenada
bir sira todbirlor oldu, plakatlar niimayis
olundu va oyuncular siilh simvolu olan bilok
band ils oynadilar.

- Hor il Milad bayraminda oyuncular "Agia
Sofia" wusaq xostoxanasina bas ¢okir vo
hadiyyaler, pullar vo toplar verir, avtoqraf vo
maykalar1 imzalayirlar.

- Yaponiyada sunami qurbanlarma 100.000
avro hadiyyo.

- 4 Milad tadbirloirinds "Umid" fonduna
80.000 avro hadiyya.

- "Onisimos" kimi miixtolif fondlara geyim
komayi.

- 2009-cu ilin dekabrinda kegirilon "Usaqlarin
giilimsomosi" todbirinds top, pul, orzaq vo
paltar bagislar.

Basketbol komandasinda, yenidon qurma
soylori yasandi vo noticodo 2008-ci ildon
etibaron komanda {i¢lin vacib olan 5 siituna
osaslanan miistaqil KSM proqrami olmusdur:
tohsil, idman, sohiyyo, otraf miihit vo siqaret.
Xiisuson sponsorlar ilo birlikde asagidaki
foaliyyatlor hoyata kegirilmisdir:

- Cartridge World sponsorlar1 ilo birgoe
miirokkab katriclorinin utilizasiyast yolu ilo
otraf miihitin qorunmas: ti¢iin todbirlor toskil
edir.

- PEPSI (sponsor) ilo PEPSI-nin loqotipi ilo
miixtolif yerlordo tokrar emal qutular
yerlasdirmok {igiin faaliyyoto qosulmagq.

- Nova Nordisk ilo Piraeusda diabet hagqinda
insanlara molumat vermok {igiin foaliyyoto
gosulmagla bagh todbir [16].
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Bundan olava, asagida gdstorilon Cadval 1 hor
iki komanda Uclin KSM-in kegmis amillari vo

KSM faaliyyetinin tosviq edilmasi. Toroflor
xarici va daxili tozyiqloras, naticalor iso sosial

aqgibotlori ilo bagli noticolorini 6ziindo oks

etdirir, KSM miivaffoqiyyetinin 6l¢iilmasi vo

vo korporativ faydalara boliiniir. [3]

Cadval 1. KSM-in avvalki tatbiq formalari, naticalori, ol¢iilmasi va togviqi

Futbol komandasi

Basketbol komandasi

Xarici tazyiqlor

Piraeus sohori ilo olago -
bitun istoklor

Piraeusun tomollori,
maoktoblor Vo .
(Oyungularin, pulun vo
s.) Razi qalir

Bas sponsordan oldo
edilon tozyiq,

www.goodchannel.gr
iinvaninda biitin KSM
foaliyyatlorini yiiklosin.

Arenada sigaret problemi
Comiyyatin  gdzlomolori  bu
tolobin sponsorlara dostok oldu

Comiyyat liclin
vazifamizi etmak

KSM-ds 5 siitun strategiyast
Comiyyato toqdim etma bizim
ilkin toskilati mogsadlordon
biridir

Sosial miiavinatlor Xeyriyyagilik Comiyyatin hossas olmasi tigiin
Insanlar torafindon yardim qruplar
sevilmok Diqgote ehtiyact olan bir
problemi togviq edin
Xeyriyyo¢ilik
Korporativ faydalar Niifuz binasi Komandanin pozitiv imici
Fanat bazasini Azarkeslor horokotlorimizi
genislondir alqislayir

Sponsorlar1 tapmaq daha
asan

KSM o6l¢md uguru

Standart Olgiido istifado
edilmomisdir.

KSM faaliyyati ilo bagh
istonilon reklam
aksiyasinin  geydiyyati
aparilir (veb-saytlar,
qazetlor, televiziya va s.).
Satilmig biletlorin artim
miisahidosi

Standart Olcilido istifado

edilmomisdir

Taqdimat qarisig

Komanda Veb sayt1 -
motbuat biilletenlori
idmanla bagh vo ya
imumi tip qozetlorde vo

saytlarda jurnalistlor
torafindon toqdim
olunmusdur.

Komandaya dostok veron

KSM faaliyyatino dair genis
togdimat plani
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digor Veb saytlar
Oylanco klublarinin
saytlar1

Komandani dostokloyon
televiziya kanali

Super Liganin KSM veb
sayti  boOyiikk  sponsor
(goodchannel.gr)

Hor bir KSM faaliyyati
dorhal bir motbuat sorhi
yayimlanmadan  avval
komandaya dostluq edon

surdalir.

saytlar torofindon

irali

5. idarsetmonin noticolori

Bu isin noticesi idman toskilatlarinin KSM
menecerlori liclin ¢atinliklor yaradir. Xiisuson
asagidakilar1 miigahidos edirik:

- Bu i3 KSM faaliyyotino tosir gdstoron on
vacib amillori miioyyonlogdirir.  Bunlara
komandanin aid oldugu miixtolif qruplarin
giicii (ligalar vo s.) vo beynolxalq toskilatlar
daxildir; comiyystin giiclinii vo hall edilmali
olan sosial problemlori; yerli icmanin
ohamiyyati vo sponsorlarin toloblori.

- KSM-in hom sosial, hom do korporativ
faydalara  sahib  oldugu  gdstorilmisdir,
baxmayaraq ki, idman bazarinda sosial
miavinotlor daha shomiyyatli hesab olunur vo
ondan oOtri KSM todbirlorinin tosiri 6lgmo
vasitosi ilo Olclilmiir. Qobul edilon yegano
korporativ faydalar, komandanin daha c¢ox
parastiskarini vo sponsorunu calb edon imicing
va niifuzuna aiddir. Belslikls, agor komandalar
marka kapitalin1 artirmaq istoyirlorse; onlarin
niifuzunu artirir vo sponsorlar calb edir, KSM
foaliyyatlori vacibdir [5].

- Bununla belo, KSM-nin uguru ii¢iin standart
Olgmo vasitosi olmadigi iiclin  komanda
rohborliyi KSM-nin tosirino daha dorin
baxmaq lazimdir; onlar1 komandanin strateji
planina daxil etmok vo 6lgmok. Noticolor KSM
miivoffoqiyyatinin istirak roqomlori ilo Glgo
bilocoyini gostorir; fanat sadiqliyi, mesajlara
moruz qalmasit vo sponsorlar iiclin komanda
colbediciliyi.

- Komanda Uglin togviq olunmadan hotta
ictimaiyyot Ug¢ilin genis ictimai maraq var.
Bununla yanasi, KSM faaliyyetinin tosviqi
istigamotindo daha miitogokkil bir yanasma

onlarin tosirini ohomiyyotli dorocodo artira
bilor [13].

6. Idlavo arasdirma iiciin mahdudiyyatlor
va takliflar

Bu aragdirma yalniz bir tematik todqiqini
Ozilindo birlosdirir vo mohdud icazasi var.
Golocok  todqgiqatlar  hadisolorin = sayini
genislondiro bilor; idman federasiyasi, idman
mallar1 firmalari, idman bar;. sirkotlori,
pesokar liga vo s. kimi idman sonayesinin
miixtolif seqmentlorine diqqgat; ¢ox soviyyeli
todqgiqat aparmaq; Godfrey vo Hatch (2007)
torofindon toklif edilon uzunmiiddotli bir
aragdirma, CSR totbiglorinin zamanla neco
doyisdiyini gérmok vo komiyyat metodlardan
istifado etmoklo KSM ils bagl konsepsiyalari
nozordon kegirmok [17].
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KOPIIOPATUBHASA COIIUAJIBHASA
OTBETCTBEHHOCTD B CIIOPTE

I'ynues P.X.
Kadenpa «IIpomMbIIIIEeHHON JKOHOMHKUA H
meHekMenTay A3TY, noktop ¢umocodekux
HayK, JIOIICHT

AHHoTauusa. Ilenpro JaHHOTO MCCIIeIOBaHMS
SIBIIICTCS BBISBJIICHHC THUIIOB WHUIIMATHB IIO
KCO, HCTIOJIb3yEeMBbIX CIIOPTUBHBIMU
OpraHu3aIUsIMU; UX MPEAIIECTBEHHUKH U UX
MOCJIEACTBUSA 11 KOMIIAHUHU U OOIIECTBA.


http://www.substance.coop/

(G

Scientific News of Academy of Azerbaijan State
Academy of Physical Education and Sport

SPORT SCIENCE JOURNAL
Volume 2 Ne 1 2020

TeMarndeckne HCCIEIOBaHUS, BKIFOYAIOIINEC
yrayOleHHOe JUYHOe cobeceloBaHHE  C
MEHeKepamu, OTBeTCTBeHHbIMM 3a KCO B
KaXJ0M KomaHae. JlaHHBIE TEMaTHYECKOIO
WCCJICIOBaHUS OBLUIM TPUAHTYJIMPOBAHBI C
JOKYMEHTAIUEH W MOUCKOM OMYyOJIMKOBAHHBIX
MarepuaiioB, Kacaromuxcs aectuit mo KCO.
JlanHple  OBLTM  TPOAHATM3UPOBAHBI  C
ITOMOIILI0 KOHTCHT-aHaIn3a.

O06e wuccnenyemble KOMaHJbl IPEANPUHSIN
paznuunbie aeiictBus no KCO 3a nocnenuue 5
ner, ¢GyrOonbHAsT KOMaHJa 3HAYUTEIHLHO
Oomnple, YeM OackeTOOJNbHAg  KOMaHZA.
OcHoBHBIE (DAKTOPBI, KOTOPHIE BIUSIOT HA
aktuBHOCTh KCO, BKIIOYAIOT HABICHHUE CO
CTOPOHBI JINT CIIOHCOPBI, MECTHOE
coO0IIeCTBO W TJ00allbHBIE OpTaHM3allnu;
OpUEHTAIMSI HAa BBIIIOJIHEHUE CBOETO JI0JIra
nepea oOMECTBOM M KOMAaHJIHAs CTpPaTerus
KCO. Ocuosurle Beirogpl or KCO BiIIOYaoOT
B ceOs TMoMOILIb YyA3BUMBIM TIpylmam H
0JIarOTBOPUTENILHOCTh, a TaKXKE JIYYIIYIO
penyTanuio Gupmbl; yBenuueHue ¢GaHATOB; U
HaWTH CIIOHCOPOB  JIerye Osarogaps
counanpHOoMy Tpodumo kKoMauabl. OmHAKO
OTH TPEUMYIIECTBA HUKAK HE H3MEPSIOTCH,
X0Ta 00€ KOMaHAbl OTMEYaloT YBEIUYCHHE
MpoJIaXk OMJIETOB; CTAaTHCTHKA IOCEIIAeMOCTH
caiita u npocmotrpa TB nocne KCO. Hakonen,
MIPOJABUKEHHE KCO B OCHOBHOM
OCYIIIECTBIISIETCS 4Yepe3 BeO-calThl, Mpecc-
penu3bl; Ta3eThl U OOIICHUE U3 YCT B YCTA.

OTO HCCIAEAOBAaHHE BKJIIOYAET TOILKO JBa
TEMAaTHYECKUX  HCCIEIOBAaHMSI U HMeEET
orpaHu4eHHy0 oOoOmiaemocts.  bynymme
MCCJIEIOBAHUS MOTYT PacCHIUPHUTh BBIOOPKY U
MOATBEPAUTh KOHIENIUIO KOJIMYECTBEHHBIMU
METOJaMH.

Pe3ynbrarhl MoKa3bpIBaOT, UYTO ISl YCHEIIHOU
nestenbHOCTH B obnactu KCO pykoBOACTBO
KOMaHbI JOKHO 3PPEKTUBHO CHPABISATHCS C
JABJIEHUEM CO CTOPOHBI PA3JIMYHBIX CTPYKTYP
(cooOriecTBa; CIOHCOPOB; JIUT; TI00ANBHBIX
opraHu3aiyii); cOalaHCHUpOBaTh COIMATBHBIC
u KopnopatuBHbele mnpeumymectBa KCO;
unrerpupoBatb KCO B CBOW0 CTparTerwuio;

m3mepsath  BiussHue KCO Ha  OCHOBHBIE
nokazatenmn  d(PPEKTUBHOCTH, TaKHe Kak
Kanmutaja OpeHna; penyTaluu; MOKa3aTeln

IIOCCIAEMOCTH, B JIOAJIBbHOCTH ITOKJIOHHUKOB,
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1 c03/1aTh 3P PEKTUBHBIN TIJIaH MPOIBUKCHHS
i ux peareasaoctd CSR.

KaroueBbie cjioBa: KOpPHOpaTUBHAsS
colHaNbHast OTBETCTBEHHOCTb, CIIOPT,
¢byT601, 6ackeTdOII, KEeiiC
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Annotation: The purpose of this research is
to identify the types of CSR initiatives
employed by sports organisations; their
antecedents, and their consequences for the
company and society.

The case studies involved in depth, personal
interviews of managers responsible for CSR
in each team. Case study data was
triangulated with documentation and search of
published material concerning CSR actions.
Data was analysed with content analysis.

Both teams investigated have undertaken
various CSR activities the last 5 years, the
football team significantly more than the
basketball team. Major factors that affect CSR
activity include pressure from leagues;
sponsors; local community, and global
organisations; orientation towards fulfilling
their duty to society, and team CSR strategy.
Major benefits from CSR include relief of
vulnerable groups and philanthropy as well as
a better reputation for the firm; increase in fan
base; and finding sponsors more easily due to
the social profile of the team. However, those
benefits are not measured in any way
although both teams observe increase in
tickets sold; web site traffic and TV viewing
statistics after CSR activities. Finally,
promotion of CSR is mainly done through
web sites; press releases; newspapers, and
word-of-mouth communications.
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This study involves only two case studies and
has limited generalisability. Future research
can extend the sample and validate concepts
with quantitative methods.

Results indicate that for successful CSR
activities team management should deal
effectively with the pressure from various
entities (community; sponsors; leagues; global
organisations); balance the social and
corporate benefits of CSR; integrate CSR in
their strategy; measure the effects of CSR on
major performance indicators such as brand
equity; reputation; attendance figures; and fan
loyalty, and create an effective promotional
plan for their CSR activities.

Keywords: Corporate social
sports, football, basketball, case
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Annotation: Countries such as France, the
USA, Great Britain or Greece are common
names of host nations for some of the biggest
global sport events, such as the Olympic
Summer and Winter Games, the FIFA World
Cup or UEFA European Championships
(EURO:s).

During recent years, there is a trend that some
of these mega events moved to comparably
less developed or developing countries such as
South Africa, Brazil, Russia or Azerbaijan.
Azerbaijan started to host mega sport events in
2015 with hosting the 1st European Games.
Since then, the country continued to host sport
events such as regular Formula 1 races or the

responsibility,

58

4th Islamic Solidarity Games. In 2019, Baku
hosted for the first time the final of the UEFA
Europa League, a prestigious European club
football competition. That game could be
seen as a kind of dress rehearsal for the
upcoming games of the EURO 2020. For the
first time in history, the EURO will be staged
in 12 different cities from all over Europe.
Three group stage games as well as a quarter
final will be played at Baku Olympic
Stadium. This will be the biggest event so far
that Azerbaijan took responsibility to host.
Since the beginning of such types of sport
mega events, policy makers and managers
speculated about the potential beneficial
effects of hosting such events for both the
society in general and the (local) economy in
particular.

This study will contribute to the literature by
investigating the potential effects of hosting
EURO 2020 games in a developing country,
i.e. Azerbaijan. The research question is:
What are the expected effects of EURO 2020
games for the economy and society in
Azerbaijan?
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Countries such as France, the USA, Great
Britain or Greece are common names of host
nations for some of the biggest global sport
events, such as the Olympic Summer and
Winter Games, the FIFA World Cup or
UEFA European Championships (EUROSs).

During recent years, there is a trend that some
of these mega events moved to comparably
less developed or developing countries such
as South Africa, Brazil, Russia or Azerbaijan.
Azerbaijan started to host mega sport events
in 2015 with hosting the 1st European Games.
Since then, the country continued to host
sport events such as regular Formula 1 races
or the 4th Islamic Solidarity Games. In 2019,
Baku hosted for the first time the final of the
UEFA Europa League, a prestigious
European club football competition. That
game could be seen as a kind of dress
rehearsal for the upcoming games of the
EURO 2020. For the first time in history, the


mailto:kanan.abdurahmanov2018@sport.edu.az

