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Abstract. The purpose of this research
is to look at the media and its influence on
sports. In recent years, there has been a lot of
talk about sports and the media. The sport
seemed to be all over the place. Billions of
people across the world tune in to watch
television broadcasts of big events such as the
Olympic Games and football world cups. In
the academic ties between sport and the mass
media in society, reports, and research on
media sports institutions, media sports audien-
ces, media sports texts, and sports journalism
abound. This study looked at the good and
negative effects of the media on sports.

The need to understand the “Internet"
and its function in disseminating sports news,
as well as the need to study to obtain findings
in line with attaining this vital goal, has crea-
ted a research topic in this respect. In addi-
tion, the study looked at the interplay between
traditional media and new media in general,
as well as sports media in particular.

This research will also provide insight

into how effective the media is at boosting
sports awareness, directing sports, and distri-
buting sports culture, as well as how much
benefit it provides to society.

Keywords: sport; media; Internet; in-
fluence.

Introduction. Several means of commu-
nication, such as television and newspapers,
have a significant impact on sports around the
world. The existence of specialized sports
channels, newspapers, and agencies aimed at
covering the development of physical culture
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and sports in the country further increases the
influence of the media on sports. In addition,
the involvement of young audiences in physi-
cal education and sports facilitates more active
use of the Internet to form a healthy lifestyle.

It is no coincidence that the popularity of
many previously less popular sports is due to
the name of the press, radio, and television.
Thanks to the mass media, especially televi-
sion, the sport has gained a great public reso-
nance, new sources of funding have been iden-
tified, and programs to promote athletes and
advertising have been widely covered.

Influence of the media in modern
times. The media with modern capabilities can
turn a little-known athlete into the number
one star in a very short time. By massing live
competitions in different countries and cities
of the world, the mass media creates com-
munication between spectators and athletes,
makes people and fans excited and happy
together with athletes, and calls them to share
their sorrows (1, p. 168-174).

In modern times, the media also play an
important role in reflecting the tradition of
professional sports in the Olympic arena. The
influence of TV companies on the Olympic
Games includes the inclusion of new sports in
the Olympic program, the planning of comer-
cially significant events, the involvement of
more professionals in tournaments, and, as a
result, the interest of spectators and sponsors
in these competitions.

Today's media, particularly television,
provides sports with additional financial bene-
fits from broadcasting fees as well as exposure
to advertising, sponsors, and a larger audience.
As a result, sports organizations are eager to
engage with the media. To some extent, the
media has influence over sports organizati-
ons and sports. The media has a significant
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impact on both the creation and destruction of
athletic organizations and practices. The media
has also contributed to the creation of new
tournaments, events, and leagues. New sports
have emerged, while old ones have faded in-
significance. To improve media coverage, the
regulations have been altered and the playing
circumstances have been improved. Even the
clothes and equipment that athletes wear and
use have evolved to represent media-related
interests. Sport has evolved into a product that
can be made, purchased, and marketed. Sports
organizations have agreed to this and have
hired agents and marketing firms to bring their
products into the media sports marketplace (2,
p. 136).

Sport is much more than just parti-
cipation. It is also a part of the business world,
where it is controlled and sold to produce
money. Sport is increasingly heavily influen-
ced by sponsorship and the media.

Most individuals are aware of sport
through the media, whether they play or watch
it. This comprises sports at the local, national,
and international levels. The media has a tre-
mendous voice for and impact on the sport,
from school sports newsletters to global TV
coverage.

The positive and negative effects of
the media on sport. Sport may be influenced
by the media in both positive and bad ways.
Consider how the amazing visuals from the
Paralympic Games influence people's percep-
tions of disabled individuals in our society.
Consider the coverage in the media of athletes
who are seen to have 'failed' in some way.

The mass media has a positive impact
on sports because it promotes healthy active
lifestyles, motivates people to participate,
publicizes a variety of sports and activities,
makes certain sports more fashionable, intro-
duces new supporters to sport, educates spec-
tators through analysis, celebrates effort and
success.

Moreover, the media may also have a
detrimental influence on sports by changing
how they are presented to the public; for
example, the most popular sports receive a

huge amount of attention on television and
in newspapers. This does not encourage
people to participate in less popular sports,
reinforces disparities by restricting coverage to
traditional sports or social groups, discourages
activity by encouraging armchair spectators,
strengthens inequalities by limiting coverage
to traditional sports or social groups, and
under-representing women, disability sports,
and reduces spectator attendance at live events,
undermines people's confidence and careers by
showcasing negative values and undermines
people's confidence as well as careers by
showcasing negative values and showecasing
negative values (3).

Athletes are often easy victims of the
media. Whether they win or lose, the media
scrutinizes their performance and lives. There
is a certain amount of animosity between
sports journalists and the athletes they cover.
Many journalists may dive into an athlete's
personal life and occasionally disclose the less
favorable elements to find a story. Other wri-
ters attract readership by criticizing teams, ow-
ners, coaches, and players. As a result, athletes
generally mistrust the media and rely on
rehearsed comments when questioned. Beca-
use professional sports are so widely available
on television, spectators get spoilt and fre-
quently lose interest in athletes on local minor
league, college, or high school teams.

Indeed, the interaction between conven-
tional media and new media in general, and
sports media in particular, is strengthening by
the day. Because, since its origin, the notion
we call media has been developing and adap-
ting rather than killing each other. As a conse-
quence, when new media tools and platforms
for sports media are used appropriately and
efficiently, they may reach and impact more
readers faster. Thanks to modern media tools,
sportswriters may now obtain material more
rapidly, use more sources while reporting, and
increase the quality of their research. These to-
ols, in this sense, give major options for sports
media to employ while gathering, composing,
and delivering news.

Observations show that local athletes use
the new media aggressively. Some of them



-
a Scientific News of Azerbaijan State
N

Academy of Physical Education and Sport

Sport Science Journal
vol. 4, Ne 2, 2022.

broadcast significant bits of matches as short
films, while others give data and engage with
fans, the press, and other stakeholders in
sports. Sumgait Football Club player Javid
Imamverdiyev, our world, European, and
Olympic winners Rustam Orujov and Orkhan
Safarov, and one of Azerbaijan's top chess
players, international grandmaster Teymur Ra-
jabov, are just a few examples. These charac-
teristics, which | stated earlier, were not ac-
cessible 20 years ago. You had to go to a
stadium, a field, a track, or an arena to witness
an athlete. However, even if we are unable to
attend, we can now watch matches offline or
online.

Returning to the athletes, this period
offers several chances for athletes to increase
their exposure and awareness in society. Per-
haps not many in our nation, but athletes are
now marketing their social media usage rights
to corporations throughout the world. Athletes'
earnings are increased when they receive di-
gital sponsorships. Of course, the supporters
are overjoyed with everything. We may now
follow, communicate, and speak with a profe-
sssional athlete with whom we would not
otherwise be able to contact. Such scenarios
not only raise but also deplete athletes' drive,
as seen by social media remarks following a
terrible match. As a result, athletes must utilize
social media in moderation.

Conclusion. In conclusion, it can be sta-
ted that sports media has a structure that in-
fluences and is impacted by enormous masses.

It announces sports events to the public, pro-
motes sports consciousness, and distributes
sports culture. In this phase, where technology
is fast improving, the internet's influence in
our lives is increasing, and the media is chan-
ging, it will be good to explore changing
sports media to fill this gap. This study is also
intended to give light on how effective the
media is in raising sports awareness, directing
sports, and disseminating sports culture, inclu-
ding how much benefit it gives to society.

It should be mentioned that the media’s
advertising conditions should promote public
sports at an appropriate level. General physical
education and sports, in general, have a consi-
derable influence on security, mental and so-
cial well-being, health, and well-being in mass
sports, and the media considers these activities
to be influencing aspects. Simultaneously, the
promotion of physical activity through the
media or a fun series of athletic events plays
an important part in the growth of sports.
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Annotasiya. Bu aragdirmanin magsadi
mediya vo onun idmana tesirina nazor
salmqdir. Son illor idman vo media haqqinda
cox damisir. Idman hor yerdo gOrunurdi.
Dinya Uzro milyardlarla insan Olimpiya

Oyunlar1 va futbol Gzro diinya kuboklar1 kimi

boyuk hadisalorin  televiziya verliglorini
izlomok Ugun koklonir. Comiyyatds idman vo
kitlovi ~ informasiya  vasitolori  arasinda

akademik olagolordo media institutlari, media
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idman auditoriyasi, media idman matnlari vo
idman jurnalistikas1 ilo bagli reportajlar vo
arasdirmalar ¢oxdur. Bu arasdirmada medianin
idmana yaxs1 vo moanfi tosirlori aragdirilib.

Internet vo onun idman Xxabarlarinin

yayilmasindaki funksiyasini basa diismok
zorurati, eloco do bu hoyati magsads ¢atmaq
mogsadilo  naticalor  oldo  etmok  Ggln

aragdirmaq ehtiyaci bu baximdan bir aragdirma
movzusu yaratmigdir. Bundan olavs, todgigat

ananavi media ilo Umumilikda yeni media,
Xususon do idman mediasi arasindaki qarsiliglt
alagoni nozardon kegirdi.

Bu arasdirma hom do medianin idman
stiurunun artirilmasinda, idmana istigamotlon-
masinda Vo idman madaniyyatinin
yayllmasinda na godor tasirli oldugunu, elaca
da onun comiyyata na goadar faydasi oldugunu
basa diigmoya imkan veracak.

Acar soOzlar: idman, media, internet, tosir.

BJMSIHUE CPEJICTB MACCOBOM HTH®OPMAIIMA HA CIIOPT
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AHHoTauua. [{enbio HaHHOrO HCCIEHO-
BaHUA SIBIISIETCSI U3Y4YCHHE CPEJICTB MacCOBOM
nHbOpMAIMY ¥ UX BIMSHUSA HA ciopT. B moc-
JIeIHUE TOABI BEAYTCS aKTUBHBIE AUCKYCCHUU O
CIIOpPTE U CPEIACTBaX MaccoBOW MHGOpMAIUU.
CrnopT, kazanochb Obl, MOBCIOAY. Musuirap st
JOJE 0 BCEMY MHPY CMOTPST TEIEBU3UOH-
HbI€ TPAHCISUM TaKUX KPYMHBIX COOBITHH,
kak OMUMOUNCKUE UTPBl U YEMITMOHATHI MHUpa
o ¢yroomay. CyliecTByeT MHOXKECTBO PETop-
TaXel W WCCIEeIOBAaHWM, IOCBAIICHHBIX Me-
ANa-CIIOPTUBHBIM HWHCTUTYTaM, MEIHa-CIIop-
TUBHOHM ayJUTOPUH, MeIha-CIOPTUBHBIM TEKC-
TaM U CHOpTI/IBHOfI KYPHAIMCTUKE B KOHTCKC-
T€ aKaJIeMUYECKUX CBS3€H MEXIy CIIOPTOM U
Meara B oOmiecTBe. B JaHHOM HccienoBaHUN
M3Yy4alioch MOJIOKUTEIHHOE M OTPUIIATEIHHOE
BIIMSIHUE CPEJICTB MAacCOBOM HH(OpPMAIMK Ha
CHIOPT.
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Heo6xomumocTs u3yuenus "Murtepuera"
U €ro pojil B PacHpOCTPAHEHUHU CHOPTUBHBIX
HOBOCTEH, a TakKe HEOOXOAWMOCTh HCCIIEN0-
BaHUS JUIS MOJIyYEHUs] pe3yJIbTaToOB, COOTBET-
CTBYIOIIUX JOCTUKECHHIO 3TOM KU3HEHHO BaXK-
HOM 11enu, chopMHUPOBAIH TEMY UCCIIEI0OBAHUS
B 3TOM OTHouleHuHu. Kpome toro, B nccieno-
BaHWU paccMaTpuBajOCh  B3aUMOJIEHCTBHE
MEX1y TpaJULMOHHBIMA MEAMA W HOBBIMHU
Meaua B LEJIOM M CIOPTUBHBIMHU MeJua B
YaCTHOCTH

DTO HCcciaenoBaHUE TaKXke JacT Npen-
CTaBJICHHME O TOM, HACKOJBKO 3((EKTUBHBI
CpeICTBa MAaccoOBOM MH(OpMalUy B MOBBIIIE-
HUU OCBEJOMJIEHHOCTH O CIIOPTE, OPUEHTALUU
Ha CIOPT M PACIPOCTPAHEHUU CIIOPTUBHOMN
KYJIbTYpBI, a TAKXKE O TOM, KaKylO I0JIb3y OHU
MIPUHOCAT OOIIECTBY.

KiaroueBble cJioBa:
UHmMepHem, GIUAHUE.
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