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Annotation: Modern PR is virtual tech-
nologies for controlling the communicative
sphere and managing the media. In this work,
we will consider the specifics of PR in the Mi-
xed Martial Arts (MMA) industry. It is worth
noting that this is an absolutely new and unex-
plored species, because there are practically no
specialists in it. Nevertheless, the MMA sphe-
re is now in great demand, it has become a
full-fledged part of the martial arts industry. It
follows from this that the relevance of this the-
sis arose because the development of the sphe-
re and the positive dynamics of the growth of
the popularity of our fighters in the West are
obvious. Names such as Khabib Nurmagome-
dov [9], Petr Yan [9], Rafael Fiziev [11], Tofiq
Musaev [6], Fedor Emilianenko [2] created the
"boom" of Post-Soviet fighters in America,
which is a mecca and standard of the sports in-
dustry. But for these fighters it took too much
time to get into it, most of which was wasted.
Therefore, the necessity of creation of the high
level Azerbaijan industry of combat sport ca-
me only today when some of our athletes beca-
me leaders in the world. There are really many
good fighters in Azerbaijan, but they do not
develop fully in their craft because there are no
specialists who would help them. Our thesis
will explain why no one wants to engage in
MMA fighters and how to make more profess-
sionals appear in this matter.

Keywords: Modern PR, Mixed Martial
Arts (MMA) industry, MMA, marketing mana-
gement, fighters in Azerbaijan, Azerbaijan
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MMA Federation, popularity of fighters, Ima-
ge of MMA fighters.

People's interest in competition in Mixed
Martial Arts is dense and eternal. Big money
revolves around this sport, and it depends on
how willingly and often people attend tourna-
ments and MMA evenings. These events take
place not only with the participation of fighters
(the most important link), but a whole mass of
people involved in the process. Therefore, fi-
nancial success in this area depends on the
promotion of each fighter. The purpose of such
PR is wide: from the general popularization of
sports to making large sums of money in this
industry. And the more interesting the promo-
ted character, the more willing people will be
to buy tickets for his fights and broadcasts
with him, watch interviews or use the goods
that he advertises. Therefore, the main task of
PR is to find the most effective technologies in
this completely new area, which is not just po-
or developed in Azerbaijan, but is in its infan-
cy. The purpose of our work is to prove neces-
sity of PR development in this sphere through
analysis of influence of positive and negative
image of athletes on popularity of the fighter
and PR-technology, which are not very differ-
rent from methods of promotion in other sphe-
res [8].

We need to gain the proof that fighters
need to be promoted otherwise the sports in-
dustry without this can suffer as a whole:

o It will lose in the public;

e Fighters will not receive well-deserved
fees (taking into account their performan-
ce and return on this unnoticed business);

e The broadcast of television screens will be
filled with compressed and modest retell-
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ling of fighting biographies found on the
Internet, which will not be full coverage of
sports.

And all these problems occur due to the
lack of feedback from athletes.

This research work will prove the need
to create and promote images of fighters thro-
ugh the real stories of athletes and the analysis
of existing PR technologies.

Subjects of research - Azerbaijan and
Post-Soviet MMA fighters, experts in this field,
promotion companies, target audiences.

The object of research is the martial
arts market in our country with its long series
of problems and strengths, as well as a strategy
for forming a positive and effective boxing
image in this industry. Because of the created
image, this industry can become more profi-
table and interesting to the wider masses than
it is now. We will show the formation of ima-
ges through real examples, explain the strategy
and errors. Also consider the tools to influence
target groups.

The subject of research is strategies for
promoting fighters in the field of MMA.

From ancient times, people were cruel,
and they liked to watch and participate in
fights. This is a reference to the bloody, primi-
tive instincts of hunters and warriors, which in
the modern world are increasingly difficult to
apply, but they are so deeply captured in the
blood that they resonate in the contemplation
of other spectacles. Others embark on the path
of professional fighters, earning money and
status from their thirst.

The purpose of the thesis is to study PR
in the Mixed Martial Arts (MMA) industry
through the strategy of forming an effective
image of boxers, identifying current problems
that arise during this process, as well as fin-
ding ways to improve PR technologies in this
area, which is practically unexplored. It is
worth noting that there is neither a single full-
fledged book, nor a single thin brochure has
been written about this problem.
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The objectives of the thesis in connection
with this goal are:

e Industry Specific Overview

eResearch of segments of this market:
promotion companies, revenue items, target
audience

e Studying the archetypes of fighters, finding
the most effective

e Research of the strategy of formation of the
image of fighters

e Discover new PR technologies

This is possible if the study exposes the
weaknesses of the MMA industry in the sys-
tem of promoting fighters in our country, whi-
ch in the future will be able to be removed
using the detection of effective PR technolo-
gies.

Given the novelty of the topic and its ex-
tremely unexplored status, in the research will
also be used the interviews with professional
MMA managers such as Ali Abdel Aziz mana-
ger of the UFC lightweight champion Khabib
Nurmagomedov [9], a native of the Republic
of Dagestan, in which will be revealed the is-
sue of signing the post of Soviet fighter in the
UFC; MMA expert as well as UFC Heavy-
weight Champion Frank Mir [5], in which we
will touch on all the difficulties of creating the
image of fighters; Frank Berzynski, President
of the German promotion organization "We
Love MMA", where will be raised the issue of
the growing popularity of MMA in Germany
in recent years; President of Azerbaijan MMA
Federation Rovshan Gasanov [7] where we
will discuss today the situation of amateur
MMA in the country; Vice-president of Azer-
baijan MMA Federation and President of the
International Fighting League (IFL) former
Pro MMA fighter Heydar Mammadaliyev with
whom will be touched upon the issue of popu-
larity of MMA and problems of professional
sports development in Azerbaijan.

The practical significance of this thesis
is that if there are specialists who purposefully
want to promote fighters without proper know-
ledge in this matter, and then they will be able
to fill this gap with information that they will
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learn here. The value of these knowledge is
confirmed by the author of this work, who
himself is directly inside the structure of mar-
tial arts quite a long time and close [13]. As
one example of a weak PR management, we
will take MMA fighter Jamil lbragimov, who
is the first Azerbaijani to fight in the USA Top
Promotion - BELLATOR, but does not have
much popularity and recognition. We will try
sorting out the mistakes in building his image
[18].
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EANHOBOPCTBAX - CTATYC - KBO 1 IIYTHU YJIYUYIIEHUA
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Aszepbatioscanckas I'ocyoapcmeennas Akademus Quzuueckou Kynomypor u Cnopma
Kadenpa CriopTuBHOTO MEHEPKMEHTA U KOMMYHHUKAITUH
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Annoranusi: CoBpeMeHHbIi PR - 310
BUPTyaJlbHbIE TEXHOJOIMU JJs yIpPaBJICHUA
KOMMYHUKaTHUBHOH cdepoil 1 ynpasieHus mMe-

nua. B aToif paboTe MBI pacCMOTPUM CIICIH-
¢uky PR B WHAYyCTpUH CMEIIAHHBIX €IUHO-
6opctB (MMA). CTOUT OTMETHTD, UTO ATO ab-
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COJIIOTHO HOBasi M HeWccienoBaHHas cgepa,
MOTOMY CIHEIHATUCTOB B HEW MNPaKTUYECKU
Het. Tem He menee chepa MMA ceifuac oueHb
BOCTpeOOBaHa, OHa CTajla MOJHOILIEHHOM Yac-
TBIO MHAYCTpUU enuHoOopcTB. M3 3Toro cie-
Jy€T, YTO aKTyaJIbHOCTb 3TOT'O TE3UCA BO3HUK-
Ja moromy, uto pasBurue chpepst MMA B Ha-
1Iei cTpaHe U MOJOXKUTENIbHAs TUHAMHUKA POC-
Ta TOIMYJSPHOCTH HAmuMX OoimoB Ha 3amaze
oueBUAHBL. Takue uMeHa, kak Xabub Hypma-
romenos [9], Iletp An [9], Padasns duszuen
[11], Todux Mycae [6], DPemop Emumbs-
HEeHKO [2], co3gaiu "OyM" MOCTCOBETCKUX
00li1I0B B AMEpHUKe, KOTOpas SBJISETCS MEKOM
CMEIIaHHBIX eauHobopcTB. Ho s aTHx
00HII0B MOTPeOOBANIOCH CIUIIKOM MHOIO Bpe-
MeHH, 4TOOBI nonacts B Tom, OosnbIias yacTb
KoToporo Obula moTpadeHa BmycTyro. [losTo-
My HEO0OXOAMMOCTb CO3/IaHUSI BBICOKOYPOBHE-

BOU a3zepOaiPkaHCKOH WHIYCTpUU OOEBOTO
CHOpPT, KOTOpasi BO3HUKJIA TOJBKO CETrOAHS,
KOTJla HEKOTOPBIE HAIIM CIOPTCMEHBI MOTY4H-
7U nipu3HaHue B Mupe. B Azepbaiimxkane aeii-
CTBUTEILHO MHOTO XOpPOHIMX OOWIIOB, HO OHHU
HE pa3BUBAIOTCS B MOJHOW MEpPEe B CBOEM pe-
MecJIe, TOTOMY YTO HET CHEUHUAIUCTOB, KOTO-
peie momoriu Obl uM. Hamn te3uc oObsCHHUT,
MO4YeMy HUKTO HE XOUET 3aHUMAThCS OoMIIaMu
MMA ¥ Kak caejaTh Tak, 4YTOObI B 3TOM JEjIe
MOSIBUJIOCH O0JIbIIIE TPOECCHOHATIOB.

KiaroueBbie ciaoBa: Cospemennsiti PR,
UHOYCMPUSL  CMEUAHHBIX  00e8blX UCKYCCME
(MMA), MMA, menedxcmenm mapkemunea,
botiyvl 8 Azep-batioxcane, Pedepayus MMA
Azepbaidocana, no-nyraprocme 6otiyos, 06-
pas botiyoe MMA.
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Annotasiya: Miiasir PR kommunikativ
sahoni idaro etmok vo mediani idaro etmok
ticiin virtual texnologiyalardir. Bu isdo Qarisiq
Doyiis Senati (MMA) sonayesinds PR-1n xii-
susiyyatlorini nozordon kegiracayik. Qeyd et-
mok lazimdir Ki, bu tamamils yeni vo arasdiril-
mamis bir novdiir, ¢linki praktik olaraq heg¢ bir
miitoxassis yoxdur. Buna baxmayaragq, MMA
sahasina indi boylik tolobat var, doylis sonaye-
sinin tam hiiquqlu bir hissasine ¢evrildi. Bura-
dan bels ¢ixir ki, bu tezisin aktualligi sahanin
inkisafi vo doyiisgilorimizin Qarbdoki popul-
yarligiin arttmmin miisbot dinamikasi a¢ig-
askar goriindiiyii ii¢lin ortaya c¢ixdi. Khabib
Nurmagomedov [9], Petr Yan [9], Rafael Fizi-
ev [11], Tofig Musaev [6], Fedor Emilianenko
[2], Amerikada postsovet doyiisgiilarinin "bu-
mu" nu yaratdi ki, bu da idman sanayesinin
mokkasi va standartidir. Ancaq bu doylisgiilor
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ticlin i¢ari girmok ¢ox vaxt ¢okdi, oaksariyyati
bosa ¢ixdi. Buna gora yiiksok soviyysli Azor-
baycan ddyiis idman sonayesinin yaradilmasi
zorursti yalmiz bu giin boazi idmangilarimiz
diinyada lider olduqda ortaya ¢ixdi. Azorbay-
canda hagigoton yaxs1 doyiis¢iilor ¢oxdur, la-
kin onlara komok edacok miitoxassis olmadigi
ticlin sonatlorinds tam inkisaf etmirlor. Tezi-
miz he¢ kimin MMA déyiisciilari ilo niya mos-
gul olmaq istomadiyini vo bu masalodo daha
¢oX miitoXassisin nece goriinacayini izah edo-
cokdir.

Acar sozlar: Miiasir PR, Qarisiqg Doyiis
sanati (MMA) sanayesi, marketing menecment,
Azarbaycandak doyiisgiilor, Azarbaycan MMA
Federasiyasi, doyiisciilorin populyarlig, MMA
dayiisgiilarinin imici.
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