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Annotation: According to political and
public figures, Formula 1 has provided a
golden opportunity for Azerbaijan. They
consider that this sporting event has exerted a
positive influence on the economy and
promotion of the nation, while encouraging
tourism and cementing  Azerbaijan's
reputation as a world capital ofsport.
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The aim of the article is to show the initial
results of this international event in
Azerbaijan. The impact of Formula 1 is
viewed from more than one perspective.
Formula 1 is the world's most viewed sporting
event, linking Azerbaijan to impressions of
power, excitement and dynamism. At the same
time, its aim is to enrich the economy of
Azerbaijan, and provide more experience for a
country regarded internationally as a
supremely organised and efficient host of
major sporting events.

Introduction. Being the host country of
Formula 1 brings significant advantages to the
local economy and international reputation.
Although Formula 1 was a new sport for
Azerbaijan, the country's experience in
organising the European Games and other
major sporting events proved its worth. From
the first year of the race, the aims and
outcomes were achieved. For example, in the
first year, more than 20,000 people bought
tickets to watch the race in Baku. The majority
of fans comprised Russian citizens and
Arabian tourists, but there was also a large
contingent of F1 fans from neighbours such as
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Turkey and Georgia other European countries
and beyond. Approximately 500 million
people watched the race on television.

Among modern sporting events, F1 has no
equal in sheer scale. There is the high-speed,
thrilling competition between some of the
world's most famous racing marques, such as
Ferrari and Mercedes, and the celebrity appeal
of some of sports highest profile competitors.

In addition, F1 has a long and rich tradition
to draw on. Formula One automobile racing
has its roots in the European Grand Prix
championships of the 1920s and 1930s,
though the foundation of the modernFormula
One began in 1946 with the Federation
International de Automobile's (FIA) stan-
dardisation of rules, which was followed by a
World Championship of Driversin 1950 (3).

The sport's history parallels the evolution
of its technical regulations. In addition to the
world championship series, non-champion-
ship Formula One races were held for many
years, the last held in 1983 due to the rising
cost of competition. National championships
existed in South Africa and the United
Kingdom in the 1960s and 1970s (4).

Today, the city of Baku has joined the elite
of the world's most high profile sporting event,
staging in 2019 its fourth Grand Prix. For three
days of qualifying and racing, the sound of
Baku's city centre traffic is replaced by the roar
of F1 engines and the streets fill with dedicated
fanswho arrive in the city that has proved itself
one of the most challenging and entertaining
circuitsinthe F1 calendar.

Formula 1 is the prime example of the
globalisation of sport, spanning politics,
culture and economics as well as the sport
itself. F1 is a dynamic process of integration
and interaction, extending to the people,
governments and companies of nations on
every continent. The arteries that connect this
sporting mega-event are the internet and
media, including social media. This process
has an impact on the environment, on culture,
on political systems, on economic
development and prosperity, and on human
physical well-being in societies around the
world. For this reason, big sporting events
playa key role in the development of
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globalisation. When race fans arrive in Baku
for the Formula 1, they also influence
culture, education and tourism in a positive
sense. Globalisation provides the platform
upon which Azerbaijan can build its
promotion and increase its profile around the
world. More people arriving in Azerbaijan,
or viewing it on TV, make the country more
popular, and greater popularity tends to drive
economic benefits.

In the modern world, online media and
social media have a more significant role in
people’s lives. The majority of the population
gains information, to one extent or another,
from social media. It is no wonder therefore
that social media accounts associated with F1
are very popular. In Azerbaijan, Baku City
Circuit makes the most of this demand for
information by focusing heavily on the
provision of information online and viasocial
media. There are 218.783 followers on
Facebook, 34K on twitter and 34.3K on
Instagram. These numbers are 8 million on
Facebook, 3.89 million on twitter, 6.4 million
on Instagram (7). The same trend is reflected
when considering search engine queries. It is
possible, using the Google Trends tool, to
research the popularity of search terms over
time. The number of people searching for
'‘Azerbaijan’ jumped by around 25% in the
three years after 2015. Among Azerbaijan's
other major sporting events, it is highly likely
that Formula 1 had a role to play in this
increase (6).

Formula one is the most powerful
contemporary example of a 'mega-event' able
to influence host countries' policy and culture.
Maurice Roche offered one of the earliest
definitions of mega-events: “large-scale
cultural (including commercial and sporting)
events, which have a dramatic character, mass
popular appeal and international significance
().

Mainstream media, notably television and
radio, also play a major role in promoting
mega-events such as Formula 1. Newspapers
and magazines also play an important part in
maintaining the interest and 'hype" around F1
considerably before and after races. This
promotion plays its part in extending the
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popularity of the host country. The
relationship between F1 and broadcast media
works both ways. There is considerable
competition among broadcasters such as Sky
Sport to secure - for vast sums - the rights to
live coverage of F1, which drives audience,
additional revenues for F1 and increased
promotion for host countries.

This impact of this megasport on the host
economy can be understood with the help of
The Standard Theory of International Trade
and The Theory of Industrial Organization. It
is universally accepted that Formula 1 has an
effect on the host country's economy,
environment, domestic firms, political
environment, labor market and trade balance.
Formula 1 racing in Azerbaijan also attracts
tourists, develops the country's profile in
global markets and creates opportunities for
the development of small and medium-sized
enterprises involved to the tourism industry
(5).

While there is an impact from the new
money generated by F1 in host countriessuch
as Azerbaijan, an input-output analysis reveals
that the impact is different between non-local
and local attendees. New money from non-
local attendees or international attendees is
more pronounced compared to that from local
attendees. Research suggests that host cities
should focus on increasing the non-local and
international attendees in order to enhance the
economic impact of amega-sport event (2).

By the way of conclusion, an increasing
number of people around the world are being
exposed to the image and profile of Azerbaijan
thanks to sporting mega-events like Formula
1. Thus, Formula 1 in Azerbaijan has emerged
as an important factor both in terms of
Azerbaijan's global profile and prestige, and in
terms of economic benefits.
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“Formula -1” yarismasinin
Azarbaycana tasiri
Ceyhun Mustafayev
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Siyasi vo ictimai xadimlorin
Formula 1 Azorbaycan (g¢ln
boyuk bir flirsatdir. Onlar bu idman
hadisosinin iqtisadi ) togdimat
mosalaloring tosir etdiyini distintirlor. Eyni
zamanda dinyada bu moshur idman névii
turizm sektoru ilo bagh fayda gatiracokdir.

Maogalanin moaqgsadi Azarbaycanda
kegcirilmis bu beynalxalq tadbirin ilkin natice-
lorini gostormokdir. Burada Formula 1-in asas
aspektlori vo onun perspektivlari tadqiq
edilmisdir. Bir torofdon bu, daha ¢ox audito-
riya calb edon moshur idman miisabiqosidir.

Digor torofdon oOlkomizin iqtisadiyyatini

zonginlosdirocokdir. Bundan bagsqa, Formula

1-in arasdirilmasi digor beynolxalq todbirlorin
toskilino do miisbat tosir gdstora bilor.

Xiilasa:
fikrinca,

Biausinue copeBHoBaHus «@opmyJia
— 1» na Asepobaiixxan
JDcenixyn Mycmadghaes

KiroueBblie cjioBa: popmyia, 5JKOHOMHKA,
COLIMAJIbHBIE MEAHa, COPEBHOBAHUE, AYIAUTO-
pus.

AHHOTanuA: [Io MHEHHIO OIUTHYECKUX
U o0mecTBeHHbIX nesTeneit, opmyna-1 -

OTJINYHas BO3MOXHOCTbH JJIS
A3zepOaiimkana. OHH CUHMTAIOT, YTO ATO
CIIOPTHBHOE coObITHE BIIHSIET Ha

SKOHOMHUYECKHE M PEKJIaMHBIE BOIPOCHI.
OIHOBPEMEHHO ATOT MOMYJSPHBIA B MHUpPE
KOHKYPC TIPUHECET BBITOJIbI, CBSI3aHHBIE C
CEKTOPOM TypHU3Ma.

Ilens cTaThu - NOKa3aTh IEPBBIE PE3yJIbTATHI
3TOTO0  MEXAYHAapOAHOTO  MEpOIpPHUSATHUS B
Azepbaiimkane. 3/eCh UCCIETYIOTCS OCHOBHBIE
acriektel @opmynbli-1 u ee mepcnekTuBbl. C
OJIHOM CTOPOHBI, 3TO 3HAMEHUTOE CIOPTHUBHOE
COpEBHOBaHMUE, MIpUBJIEKAOIIee OosbIie
sputeneir. C Apyroil CTOpPOHBI, 3TO OOOTATUT
SKOHOMHUKY Hamel crpaHbl. bonee Toro,
paccienoBanre PopMyiibl-1 CMOXKET MOBIUATH
Ha OpraHM3alio JPYrHuX MEXIyHapOJHbIX
MEPOIIPUATHH.
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